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MOTIVATIONAL AND PSYCHOLOGICAL ASPECTS 

OF VOLUNTEER ACTIVITY 

In modern conditions, volunteering is one of the main forms of manifestation 

of social activity of citizens around the world. Management in volunteer programs 

becomes the most important element in the formation of the personnel base of volun-

teering. The paper considers the following issues of motivational and psychological 

aspects of volunteer activity: the image of a volunteer in society, the remuneration of 

volunteer labor, problems of organizing volunteer movements, the motives of mem-

bers of volunteer organizations. 

Keywords: volunteering; volunteer movement; image of a volunteer; volunteer 

motivation; remuneration of volunteers. 
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